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MY NAME IS...

MATTHEW
RISINGER

I WORK AT THE INTERSECTION
OF SPORTS, DESIGN, AND  CULTURE.



ABOUT

ME.
I combine my love for sports, culture, and progressive politics with my design 
practice on the daily. Inspired by my friend adding rainbow filters to car photos, 
I taught myself the Adobe Suite, staying up past my bedtime to mess around 
on my computer. This o!-the-cu!, late night style has informed my work to 
follow the rules of contemporary design when I see fit, and bend them when I 
do not.

I go into all of my projects with a directed mindset: to build the brand. This 
directed mentality informs my process, prioritizing visual clarity and building 
elements on top of one another to drive home brand values and clear and 
impactful messaging. I have worked with brands full of rich history as well as 
brands totally new to the universe. In either case, rich narratives are woven into 
my work, and the end user is put front of mind.

I also love my dog, cooking, and USC. Fight On!
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Following graduation from the 
University of Southern California in 
2023, I was hired by FOX Sports as a 
freelance designer o!ering my 
services on a variety of leagues and 
events. Included here is a small 
selection of my work created for the 
Women’s World Cup, College 
Basketball + Football, and the NFL. I 
also led the development of the 
social media look for the United 
Football League.

In addition to social design, I have 
worked extensively on digital show 
production and print media.
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I am a designer 
because of sports.
I arrived at college with a very clear goal: to work for my 
college’s athletic department, and to be proud of the work 
I created. USC Football allowed me that opportunity, and 
to "ex my creative muscles. Pulling from design theory and 
technical skills I learned in the classroom, I began making 
work skilled both in visual appeal and visual theory.

In the summer of 2019, I applied for an internship with the USC Football 
team as a member of their creative content team. I worked in that role 
for a year and a half before stepping away for other opportunities. In 
2022, I returned to help build a USC brand for a team going through a 
renaissance, and returning to its former glory atop college football.

Please enjoy a sampling of the work I have done for the team and, most 
importantly, FIGHT ON!
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WORDS

NOCAP gets 
you paid.

NOCAP Sports is a full service Name, Image, and Likeness (NIL) 
company working with brands, athletes, and college
compliance departments to help college athletes #nd
endorsements and get paid for their work. 

NOCAP Sports reached out to me in March of 2021 seeking help 
in elevating their brand as they ramped up to launch later that 
summer when NIL laws took e!ect. Once I joined the team, I 
established a brand deep with visual interest and storytelling, 
as referenced by these social media graphics shared during our 
NFL draft series. During my time working with NOCAP, we saw 
a 60% engagement increase and their audience doubled.
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The Trojan Knights are the oldest service and spirit 
organization at USC, and it is recognized as being the 
“o!icial hosts of the university. There is a tremendous 
amount of tradition and history surrounding the Trojan 
Knights brand. For its Centennial Celebration in 2021, I 
worked with the president of the organization to develop a 
campaign for the member and alumni banquet. As a 
member of the organization myself, who then became Vice 
President of Knights a year later, working on this project 
holds a special place in my own development as it reinforced 
the depth and value of these close personal relationships 
with my friends.
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PIXEL POPPIN’ PERFECTION




